
GROUP CHIEF EXECUTIVE’S REVIEW

I’m pleased to report the Group delivered 
a strong performance during 2022 and 
made substantial progress with our two 
strategic growth priorities: Distribution 
Excellence and Vehicle Lifecycle 
Services. In 2022 we completed the 
transformational acquisition of Derco, 
extending our leadership in automotive 
distribution in the highly attractive and 
fast-growing Americas region, and 
providing a platform for us to capture 
more of a vehicle’s lifetime value. 

DUNCAN TAIT
GROUP CEO

 STRONG  
 FINANCIAL 
 PERFORMANCE IN A
 TRANSFORMATIONAL
 YEAR
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We also saw developments during the 
year that contributed to a challenging 
environment – the war in Ukraine, a 
return to inflation, rising interest rates, 
and continuing supply constraints 
across the globe. 

Set against this backdrop, I’m 
delighted at how the Group 
maintained the momentum we gained 
in 2021, with our teams delivering both 
our commercial objectives and our 
purpose of bringing mobility to the 
world’s communities – for today, for 
tomorrow and for the better. 

Performance
Inchcape delivered another strong 
set of results in 2022, with double-digit 
growth across all regions. Continued 
strong consumer demand, following a 
prolonged period of supply shortages, 
and fantastic operational execution 
from our teams has driven growth in 
revenue, profit and cash. 

Group revenue for the year was 
£8.1bn, an increase of 18% on 2021. 
We delivered adjusted profit before 
tax of £373m, an increase of 50% on 
2021 driven by top line growth and 
improved operating margins. We also 
reported free cash flow of £380m, up 
39% on last year, further strengthening 
our cash position.

I believe our success over the past 
year demonstrates the strength of 
our strategy and platform which is 
powered by the unique expertise of 
our people, our suite of cutting-edge 
technology products, and our 
advanced data analytics approach. 

Strategic development
In last year’s report, I described 
how we had been rolling out our 
Accelerate strategy across the Group. 

At the time of our last capital markets 
day in November 2021 we had just 
over a one per cent share of our 
target market of 17 million vehicles. 
As we set out to be the undisputed 
number one distribution company 
in our industry, we have, through 
organic growth, the addition of 
new OEM partners, and market 
consolidation, positioned ourselves to 
achieve market share of two per cent. 

We’ve continued to develop and 
roll out our omni-channel platform 
(known as DXP for Digital eXperience 
Platform). This provides customers 
with a seamless customer experience 
however they choose to interact with 
us, and is rolling out to more markets, 
with more mobility company partners 
all the time.

Our Digital Analytics Platform (DAP) 
provides advanced analytics and 
machine learning, leveraging our 
data and driving smarter, faster and 
better business decisions. DAP is now 
capable of optimising 70% of our 
revenue streams around the world, 
contributing to a better experience 
for our customers and improved 
financial performance for the Group 
and our OEM partners. 

Another important part of our 
technological transformation is our 
digital delivery centres (DDCs). Over 
the year, we’ve doubled the number 
of ‘Inchcapers’ working in our DDCs 
in Colombia and the Philippines. Now, 
some 1,000 people are providing 
24/7 services and solutions, further 
enhancing our digital delivery 
capability.

Vehicle Lifecycle Services is about 
maximising the profitability of a 
vehicle in the stages of its life after 
its first sale, through used resale, 
servicing, parts and finance and 
insurance products. During 2022, 
we’ve taken some big strides towards 
our VLS ambitions, especially in used 
vehicles through our global Used Car 
Excellence (UCX) programme and 
in building our bravoauto brand. 
I’m pleased with the progress we’re 
making with bravoauto, which is now 
live in nine markets across Europe, 
APAC and the Americas. It’s a 
digital-first proposition in which we 
are building momentum in volumes 
adding great value for our customers 
and revenues for the Group. 

We’ve also made good progress 
with our digital parts platform, which 
is planned for launch in 2023.

The Group’s digital transformation is 
fundamental to our future success, 
given the changing nature of our 
industry – not only in the rise of electric 
vehicles (EVs), but in the changing 
expectations of customers. 

People want more of a digital 
experience, both in terms of buying 
and ownership of vehicles. We see this 
wherever we deploy DXP, for example, 
resulting in a rise in customer 
satisfaction scores. Similarly, OEMs 
know digital is vital for the future of 
our industry and want to partner 
with businesses that are making 
the right investments. 

Equally, I believe there’s nobody 
better placed than Inchcape to help 
OEMs introduce new technology to 
our markets. We’re helping brands 
to operate in new markets where 
there’s very little public charging 
infrastructure, such as in Chile with 

Porsche and Volvo. With others we are 
helping accelerate their EV ambitions 
through investing in servicing 
capacity and supporting customers 
to install home-charging facilities.

Business development
We continue to focus on markets 
that have high growth potential; and 
during 2022 we further expanded our 
distribution footprint. We agreed deals 
that increase our existing geographic 
and brand footprint, while giving us 
access to new markets and brand 
partners.

At the end of 2022, we completed 
our transformational acquisition of 
Derco. The combination of our two 
businesses has created the number 
one independent distributor in the 
Americas, bringing together two 
companies with complementary 
portfolios of OEM partners and 
aligned cultures. 

It’s an important step in our ambitious 
growth journey. The enlarged business 
will provide exciting opportunities for 
our colleagues, OEM partners, dealers 
and customers. You can read about 
the acquisition in detail on pages 
24 to 25.

We also acquired a 70% stake in 
Ditec, the distributor of Porsche, Volvo 
and Jaguar Land Rover in Chile. This 
has broadened our growing footprint 
in the Americas and added Porsche 
and Volvo – two leading premium 
brands – to our list of OEM partners.

During the year we acquired the 
ITC Group, owner of Interamericana 
Trading Corporation (ITC) and 
Simpson Motors from the Simpson 
Group. The acquisition gives us entry 
into the Caribbean, further building 
on our presence in the Americas. 
It also strengthens our geographic 
reach with Suzuki, Mercedes-Benz 
and Subaru, while broadening our 
OEM relationships, with the addition 
of Chrysler and other Stellantis brands.

We have further pursued growth with 
EV-first brands, enhancing our offering 
in established markets. In Hong Kong 
and Macau, we have partnered with 
Great Wall Motor’s ORA brand of 
EV-only cars and in Belgium and 
Luxembourg we were awarded the 
exclusive sales contract for BYD. 

In February 2022 we announced the 
disposal of our remaining retail-only 
business in Russia, selling to our 
management team in the market.
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GROUP CHIEF EXECUTIVE’S REVIEW 
CONTINUED

Responsible business
In last year’s report, I described how 
we had developed our Responsible 
Business plan. It focuses on our ‘4Ps’ of 
responsible business – Planet, People, 
Places and Practices – and reaches 
into those areas of our operations 
where we can make a positive 
difference for our stakeholders. 

Over the past year, we’ve focused 
on bedding in our plan. Much to my 
delight, it’s been embraced positively 
by our people and our partners, 
which has been evident wherever 
I’ve travelled to meet our teams. 

Our work to make a difference for the 
planet includes reducing our Scope 1 
and 2 CO2 emissions. I’m pleased to 
report that we’re ahead of our 
targets, and you can read more 
about this in our TCFD report on 
pages 44 to 54. 

If we’re going to fully realise our 
Accelerate ambitions, we need 
brilliant people inside our company – 
and we know that brilliant people 
want to work for leading responsible 
businesses. This is why the People 
aspect of our Responsible Business 
plan is an important factor in how 
successful we are in attracting and 
retaining talent at Inchcape. We have 
continued our Women into Leadership 
programme with further cohorts in 
2022 and ran Inclusive Leadership for 
all our senior leadership population 
(the Group Executive Team and 
its direct reports). We will have 
completed this for the next level 
of management by the end of 
Q1 this year.

Our Places agenda is all about being 
a good company where we operate. 
It’s been hugely rewarding to see 
what we’re doing – for example, in 
some of the markets we operate in 
we’re working with local communities 
to provide disabled people with 
prosthetic limbs. Our safe driving 
programme is another example 
of how we’re contributing to 
communities around the world. 

The Practices aspect of our 
Responsible Business Plan is critical 
for us in topics such as our Codes 
of Conduct, bribery and corruption, 
and money laundering, all of which 
enables us to protect our people, 
our business and our partners’ brand 
equity. Equally, I believe OEMs want 
to know they’re working with partners 
who are committed to their own 
responsibility agenda, such as having 
health and safety programmes that 
look after both employees and 
customers. We continue to perform 
well in this regard; for example, by 
achieving ISO 45001 at the end of 
2022 for our own global health and 
safety systems. 

Overall, I’m pleased at the progress 
we’re making as a responsible 
business. As ever though, it’s work in 
progress – there’s much more for us to 
do, so we can make even more of a 
positive difference within the markets 
in which we operate. You can read 
more about our progress in these 
areas in our Responsible Business 
report on pages 37 to 42.

Our people
As I described earlier, having brilliant 
people inside our company is 
fundamental to making Accelerate 
a success. There’s absolutely no doubt 
the Inchcape team has delivered for 
our OEM partners, shareholders and 
other stakeholders during 2022. 

I would like to thank all our colleagues 
for the contributions they’ve made 
during the year, both as individuals 
and within the teams that have 
collectively helped us achieve 
another strong performance. 

I would also like to thank my 
colleagues on the Executive team 
for their leadership and teamwork 
during the last year. I am delighted 
to welcome Liz Brown to the Group 
Executive Team in the new position of 
Chief Strategy Officer. Liz joined us in 
February 2023 with a remit to lead the 
future development of our strategy, 
as well as leading our strategic OEM 
relationships. You can read more 
about Liz on page 81. 

Looking ahead

Inchcape has a diverse portfolio 
and revenue streams, strong balance 
sheet and disciplined approach to 
investment; in the face of a global 
cost-of-living crisis and rising interest 
rates, these provide the foundation 
of our resilience and long-term 
sustainability. 

In this context, and that of a 
transitioning mobility industry, I’m more 
certain than ever that Accelerate is 
the right strategy for the Group. It’s 
evident in how our OEM partners are 
supportive of our consolidation 
activities. It’s evident in how consumers 
are responding to what we’re doing 
with DXP and bravoauto. 

The year ahead will see us working 
hard on integrating Derco into 
Inchcape in the Americas. We’ve 
made a strong start, but we must 
make sure we deliver on our 
commitments to Derco, our partners, 
our people and our shareholders. 
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EXPANDING OUR CAPABILITIES

DERCO ACQUISITION
Extending Inchcape’s global leadership in automotive distribution

“ We are delighted to welcome the Derco team to 
Inchcape. The combination with Derco is a transformative 
and unique opportunity to accelerate our global 
distribution business. In addition to delivering substantial 
shareholder value, the acquisition will provide exciting 
opportunities for our colleagues, OEM partners, dealers 
and consumers, and is another great example of 
Inchcape’s Accelerate strategy in action.”

DUNCAN TAIT
Group CEO

As outlined in our Accelerate strategy (see pages 5 to 7), the global automotive market presents significant 
opportunities for Inchcape to consolidate in the distribution market. Despite being the biggest independent 
automotive distributor, we had been tracking at around 1% of the 17 million vehicle volume addressable 
market. Accelerating acquisitions in this fragmented market is a key part of our growth strategy.

The Group announced its proposed acquisition of Derco in July 2022. Prior to Inchcape‘s acquisition, Derco, 
a family-founded and privately owned company, was the largest independent automotive distributor in Latin 
America with revenue in 2022 of £2.2bn. Following shareholder and market regulatory approval, the deal 
completed on 31 December 2022, and the core focus for 2023 is on integrating our operations in the Americas. 

A STRATEGIC AND ACCRETIVE 
ACQUISITION

SIGNIFICANT SHAREHOLDER 
VALUE CREATION

• Increases exposure to higher 
growth markets

• Leverage combined scale 
to capture more vehicle 
lifetime value

• The transaction is expected 
to accelerate growth and 
be margin accretive

• Derco is margin accretive 
for the Group

• Significant opportunity 
for synergies

• 15%+ EPS accretion in 2023;  
20%+ accretive in 2024

• Up to £60m of one-off cash 
cost of delivering synergies 
(over two years)

• Significantly increases 
Inchcape’s distribution scale

• Global automotive distribution 
remains highly fragmented

• ROIC expected to exceed 
project cost of capital in third 
full year following completion

• Leverage broader network 
• Leverage partnerships with 

financers and GFV1 product 
knowledge 

• Leverage Inchcape’s Digital 
and Data capabilities 

GUATEMALA

COSTA RICA
PANAMA

COLOMBIA

ECUADOR

PERU

BOLIVIA

URUGUAY

BARBADOS

EL SALVADOR

CHILE

ARGENTINA

OUR LOCATIONS 
  Inchcape 
Argentina 
Barbados 
Chile (headquarters) 
Colombia 
Costa Rica 
Ecuador 
El Salvador 
Guatemala 
Panama 
Peru 
Uruguay

    Derco 
Bolivia 
Chile (headquarters) 
Colombia 
Peru

Derco brands
• Changan
• Chevrolet
• Citroen
• DS Automobiles
• Great Wall

• Haval
• Jac Motors
• Joylong
• Mazda
• Renault
• Suzuki

The acquisition of Derco 
extends our global leadership 
in auto distribution and makes 
Inchcape the largest 
independent distributor in 
Latin America. It also almost 
doubles Inchcape’s share 
of the 17 million addressable 
market to around 2%.

EXISTING PORTFOLIO: 
KEY FACTS

Financial 
profile

Strong 
topline growth 
prospects

Margin 
upside

Distribution 
consolidation

Value 
creation

Earnings 
impact

£2.2bn
revenue (2022)

~4,500
colleagues

4
markets1

11
OEM brands

150k
new vehicles 

distributed

329
locations

~30% operated by Derco

1. Bolivia, Chile, Colombia and Peru

1. GFV = guaranteed future value (also commonly referred to as “PCP”)

New 
opportunities  

 
FIND OUT MORE 
Scan to view the 2022  
Interim Results webcast  
and presentation
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ATTRACTIVE 
SHAREHOLDER RETURNS

CONSOLIDATION 
OPPORTUNITIES

MARGIN  
EXPANSION

STRONG  
ORGANIC GROWTH

Dividend payout: 40%

Track record of share 
buybacks

Exposure to high-growth 
markets

History of market 
outperformance

Leverage our global scale 
to improve profitability

Actively pursuing higher 
margin activities

We are a leader with a 
c.2% share of global 
distribution

Market consolidation 
expected to accelerate

MEDIUM TERM  
FINANCIAL OUTLOOK1

Distribution Excellence: 
Mid-to-high single digit profit CAGR plus M&A

Vehicle Lifecycle Services: 
>£50m incremental profit contribution2

1. Based on constant exchange rates as at November 2021 (>90% profits derived outside of the UK).
2. Per annum, within five years.

STRONG BALANCE SHEET NET DEBT TO EBITDA OF MAX 1x (PRE IFRS16)

£450m capex spend 
(<1% of sales)

£560m of dividends £1.9bn of distribution 
acquisitions

£440m of share 
buybacks

1
INVEST IN THE 
BUSINESS
Capex for organic 
growth and 
technological 
investment

2
DIVIDENDS 

Policy: 40% annual 
payout of basic 
adjusted EPS (pre 
adjusted)

3
VALUE  
ACCRETIVE M&A
Disciplined 
approach to 
valuation

4
SHARE  
BUYBACKS
Consider 
appropriateness 
of share buybacks

DIGITAL & DATA LEADER

36 
markets now live with DXP (Digital 
eXperience Platform) 

Our digital and data capability is a 
significant competitive advantage

• Created a leading digital  
and analytical platform

• Global scale, and internal 
capability a key differentiator

• Our technological progress  
is impressing OEM brands

INVESTMENT PROPOSITION:  
DELIVERING SUSTAINABLE GROWTH AND CASH RETURNS

INVESTMENT CASE

SUSTAINABLE GROWTH  
AND RETURNS
We have set ambitious targets to grow our business, responsibly,  
seeking to create significant value for all of our stakeholders.

WHY INVEST?  
INCHCAPE IS THE GLOBAL LEADER, WITH AN AMBITION TO CONTINUOUSLY GROW

GLOBAL MARKET LEADER

>40
markets covering  
six continents

The leading automotive distributor 
in a highly fragmented global 
market

•  Presence across >40 markets; 
covering six continents

•  We are the leader with c.2% 
share of the global distribution 
market

•  Market consolidation is 
expected to accelerate

A RESPONSIBLE BUSINESS

50.3%
sites switched to 
renewable energy supply

Growth ambition underpinned 
by our ESG strategy: Responsible 
Business

• Responsible Business is integral  
to our Accelerate strategy

• Established four priority areas: 
Planet, People, Places, Practices

• Due consideration for all 
stakeholders

In addition to our growth ambitions, the business is asset-light with a long history of 
disciplined capital allocation and delivering highly attractive returns to shareholders.

CAPITAL ALLOCATION POLICY:  
HIGHLY ATTRACTIVE AND DISCIPLINED

ATTRACTIVE FINANCIALS

C.25%
ROCE 

Deliver value through organic 
growth, consolidation and 
cash returns

• Distribution markets have higher 
growth prospects than average

• Leveraging our global scale  
to improve profitability

• Highly attractive returns (c.25% 
ROCE) and capital allocation

GROWING BRAND PRESENCE

>50
OEM brands in our portfolio 

Expanding the reach of our 
plug-and-play global distribution 
platform

• Well invested operating model  
a catalyst for further expansion

• Existing portfolio of >40 OEM 
brands; continuing to add 
new partners

• Constantly sharing expertise  
across the Group

NEW OPPORTUNITIES

75% 
of a vehicle’s lifetime value 
in higher margin activities

Uniquely positioned to capture 
more of a vehicle’s lifetime value

• Higher margin activities; 
accounts for 75% of the profit-
pool of a vehicle’s life

• Currently significantly 
underserved by Inchcape

• Clear opportunity to leverage  
our existing footprint 

Cumulative 
2016 to 2022
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KEY 
READING

Another important task for 2023 will 
be to further bring our VLS initiatives 
to life. This will include operational 
improvements and growth in 
bravoauto, for example, and focusing 
on the continued development and 
launch of our digital parts platform. 
We continue to focus on the medium-
term outlook outlined at our capital 
markets day:

•	� Distribution Excellence:  
mid-to-high single digit profit 
CAGR plus M&A

•	� Vehicle Lifecycle Services:  
>£50m of incremental profit

Inchcape is a business with great 
momentum and an exciting future. 
With a clear strategy, we are well-
positioned to capitalise on further 
opportunities for organic growth 
and market consolidation, and I am 
confident we will continue to deliver 
sustainable long-term value for all 
our stakeholders.

Directors’ approval of the  
Strategic Report 
The 2022 Strategic Report, from  
pages 2 to 67, were reviewed and 
approved by the Board of Directors 
on 22 March 2023

DUNCAN TAIT
GROUP CEO

Investment case 
P8

Derco acquisition 
P24

OPERATING AND FINANCIAL REVIEW

ADRIAN LEWIS  
ACTING CHIEF FINANCIAL OFFICER

I am pleased to present the Operating and 
Financial Review for 2022, a year in which the 
Group has continued to make substantial 
strategic, operational and financial progress. 

2022 was a transformational year for the Group 
as we made great strides with our strategy, 
further shifting our portfolio towards distribution 
and developing our vehicle lifecycle services 
offering. 

Fantastic operational execution from all our 
teams drove growth in revenue and profit, 
and another year of excellent cash flow. 

GREAT  
STRATEGIC,  
FINANCIAL AND 
OPERATIONAL 
PROGRESS

The combination of the Group’s 
distribution expertise, digital and data 
capabilities, and strong financial 
position makes us the consolidator 
of choice in the highly fragmented 
automotive distribution industry. In 
2022 we continued to expand our 
distribution business through bolt-on 
acquisitions in the Americas, further 
contract wins and the exciting 
acquisition of Derco, an important 
milestone in the execution of our 
Accelerate strategy. The pipeline 
for future M&A remains healthy.

In addition to a strong revenue and 
profit outturn, the Group’s resolute 
focus on cash resulted in a record 
level of free cash flow of £380m, 
versus the previous record of £314m 
in 2017. As we look ahead, the 
acquisition of Derco will provide 
opportunities for us to deploy our 
own practices and processes to 
drive working capital efficiencies 
and additional cash-flow generation.

Following the completion of the 
acquisition of Derco in December 
2022, the Group’s net debt position 
was £378m. Given the pipeline of 
M&A opportunities and our current 
leverage position, we have paused 
share buybacks, but will continue 
to review the appropriateness in line 
with our capital allocation policy. The 
Group’s proposed dividend in relation 
to 2022 is 28.8p, up from 22.5p in 2021.

The Group launched Accelerate in 
2021, and we have made fantastic 
progress against our ambitions to 
extend our leadership in automotive 
distribution, and to capture more of 
a vehicle’s lifetime value. While we 
are excited about our progress so far, 
we will maintain our capital allocation 
discipline, and remain focused on 
delivering benefits to all stakeholders.

ADRIAN LEWIS  
ACTING CHIEF FINANCIAL OFFICER

The Group delivered a great set 
of results in 2022, with all regions 
contributing positively and driving 
growth across our key financial 
and non-financial metrics. 

During the year, consumer 
demand remained robust against 
the backdrop of vehicle supply 
constraints, which supported our 
performance during the year. We 
saw a gradual improvement in supply 
through the year, which helped an 
acceleration of our revenue growth. 
During the period of supply-demand 
imbalance, we experienced elevated 
levels of vehicle profitability (new and 
used), although this normalised during 
the second half of the year.

Underpinning this is the quality of 
our people and the strength of our 
business model. This enabled the 
Group to accelerate performance 
together with increased geographic 
diversification, which will continue 
to drive resilience amid economic 
uncertainties.

KEY PERFORMANCE INDICATORS
Our results are stated at actual exchange rates. However, to enhance 
comparability we also present year-on-year changes in sales and adjusted 
operating profit in constant currency, thereby isolating the impact of 
translational exchange rate effects. Unless otherwise stated, changes are 
expressed in constant currency and figures are stated before adjusting items.

2022 20211
% change 

reported

% change
constant 

FX2
% change

organic3

Key financials (continuing operations)

Revenue £8,133m £6,901m +18% +16% +15%

Adjusted Operating Profit1 £411m £281m +46% +41%

Adjusted Operating Margin1 5.1% 4.1% +100bps +90bps

Adjusted Profit Before Tax1 £373m £249m +50%  

Adjusted Basic EPS1 72.0p 46.3p +56%

Dividend Per Share 28.8p 22.5p +28%

Free Cash Flow1 £380m £274m +39%

Statutory financials

Operating Profit (continuing operations) £400m £181m

Profit Before Tax (continuing operations) £333m £149m

Total (loss)/profit for the year £(6)m £122m

Basic EPS (continuing operations) 61.1p 20.3p

1.  Restated to adjust for the disposal of the remaining business in Russia which has been reported as 
a discontinued operation, see page 142

2. These measures are Alternative Performance Measures, see pages 206 to 207
3.  Organic growth is defined as revenue growth in operations that have been open for at least a year 

at constant foreign exchange rates

HIGHLIGHTS
Revenue

£8.1bn
2021: £6.9bn1

Adjusted operating margin2

£5.1%
2021: 4.1%1

Profit before tax and adjusting items1

£373m
2021: £249m1

Free cash flow2

£380m
2021: £274m1

Return on capital employed1

41%
2021: 28%1

Dividend per share

28.8p
2021: 22.5p
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Operating  
and financial 
review 
P28

PLANETPRACTICESPEOPLE PLACES

RESPONSIBLE BUSINESS

 DRIVING WHAT MATTERS

Developing our approach to responsible business is central 
to our future plans at Inchcape. We know it will provide 
measurable benefits to Inchcape, bringing us closer to  
our customers and partners: it will make Inchcape a more 
rewarding and safer place to work; it will help us recruit, 
engage and retain the best talent; and it will ensure we 
remain a trusted partner to the OEMs with whom we work. 
These elements are fundamental to the successful delivery 
of our Accelerate strategy and to ensuring Inchcape’s 
sustainability for the long-term.

We are united with the interests of all our stakeholders in  
the need to play our role in making a positive contribution 
to the communities in which we operate, for our people,  
for society and for the planet. For Inchcape though, being 
a responsible business extends into other key areas of our 
operations where we can make a positive difference to  
our stakeholders: by improving inclusion and diversity in  

our organisation, as well as full accessibility for our 
customers; by ensuring the safety and supporting the 
health and wellbeing of our employees; and in supporting 
mobility and economic development in the communities  
in which we operate.

To deliver this requires us to have a plan that is supported 
with a robust framework. Our ‘Driving What Matters’ plan 
has been designed collaboratively with our markets, for 
ownership and delivery by our teams, locally. The plan 
concentrates on our 4Ps (or pillars) of Responsible Business 
– Planet, People, Places, and Practices.

Mindful of the need to reflect the different laws, regulations, 
and cultures where we operate, we have designed a 
global framework with workstream charters that local 
markets use to respond to what is important to meet  
the needs of their local stakeholders.

Being a responsible business is reflective of our purpose and a fundamental 
part of our strategy, mapping the way Inchcape creates sustainable value 
for all our stakeholders.

• Mapping the risks and 
opportunities of climate 
change 

• Setting GHG targets
• Reducing waste

• Inclusion and Diversity
• Safety and Wellbeing
• Talent and Skills

• Strengthening our 
governance policies

• Reflecting our position 
as an international plc

• Safe mobility
• Inclusive mobility
• Social mobility

People pillar: R U OK Day, September 2022
Inchcape Australia

Places pillar: Movilizando Corazones prosthetics donation programme,
Inchcape Colombia

We have a partnership with Suzuki now 
extending to 46 years, significantly expanding 
this relationship in 2018, and adding to our 
established South America platform with 
our first move into Central America and then 
the Caribbean. In 2022 we completed the 
acquisition of Derco, adding Suzuki to our 
operations in Chile, Colombia and Peru, 
and adding Boliva to the portfolio.

Locations
Distribution:
Argentina, Barbados+, Bolivia, 
Chile, Colombia, Costa Rica, 
Panama, Peru, Singapore

SUZUKI
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